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Earth/Population
8.142 billion (2024)
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The Power of

Influencer
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Diffusion of Innovations Curve with Innovative Leaders

This siide is 100% editable. Adapt it to your needs and capture your audience'’s attention.

2.5%
Innovative
Leaders

Fall-in-Line

Pioneering

Resistant

13.5% |  34% 34% 16%
Opinion Early Late
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Main dish
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ADWSAN (Feeling)

ADWSdNcoADIWSEN
(Feeling of Feeling)

ms§u§é‘1'\)m'1\)¢| (Perception)

ADIWUAIQKDY (Expectation)

ADWUSISouNNUN®SY (Yearning)

adau (Self)




““|magination is
more important
than knowledge.

— Albert Einstein
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Value |
2.Emotion
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Fund Transfer

Successful
29 May 2021 09:34:33

Amount

fee

Ref No.
BAYM665158479

Note

XXX-1-20728-X

MS. CHANANYA MEESUWAN
XXX-3-97842-X

1,320,000.00 THB
0.00 THB



Long-term investment @%

nsoun 1: shAaaon
Market price: 5,000 uin/tu
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Bulgari Diamond and Emerald
Eyes Serpenti Necklace

SOLD | $258,660 | Asking Price 98 MEB

Looking for something similar?

ASK THE SELLER

Vetted Professional Seller Q
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(Test & Feedback)




Testing N1SNAFAUNIS LBIUEIY 1KUY

1. Y 2. du 3. 9890 4. @9 5. 10 6. @a%1 7. uansia

Receive contact
consult sales Sign up for

catalogue Visit store

mall or edm

customer

loyalt d
person oyalty car service

awareness consideration trial purchase repeat
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Project Summary
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VALUE PEOPLE FIRST,+

ECONOMICS AND THINGS ATEF :

FB: Korsak Towan
LINE: mr.kimho

|G: offtowan
MB:091-796-6222
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